
INESS SECURITY 

Thi eves and vandals prey on people 

wh o don't take preventative measures. 

A.re you doing what you can to protect 

your business? 

HOW TO PROTECT 
YOUR INVESTMENT 

Proper business security will not only 

prevent crime; it can improve your business 

by providing a safe place for customers to 

shop. Traditional preventative measures, 

such as locks, safes and alarms, should be 

paired with Crime Prevention Through 

Environmental Design (CPHD) concepts 

to increase safety and security. 

~ 3 dscaping and architectural designs 

:3 - j corporate simple and inexpensive 

::-~~ 'Suide l ines to improve securi ty for you r 

: _: -e:; . Shrubs and trees should not create 

: -: 5C ~ S or hid inS spots on your property. 

:0 - avs a- landscaping should direct 

, :e r: :o e proper entrance and away 

_ orrvate areas. Exterior doors should be 

. siole 'rom the street or from neishbourins 

ouslnesses. Sidewa lks, parkln g lots, doorways 

and all areas of the pr operty should be well Ii!. 

NATURAL ACCESS CONTROL 

Cash resisters shou ld be locat ed at the front of 

the store near the main entrance (visibl e from 

outside). 

Public paths should be clearly marked . 

Signs shouid direct patron s to parkins 

and entrances. 
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There should be no easy access to the roof. 

Rear access to shops should be provid ed from 

rear parking lots . 

LIGHT UP AT NIGHT 

Lisht up all entrances, includ ing alleys, w ith 

vandal -pr oof fixtures. 

Leave some liShts on inside you r premises. 

NATURAL SURVEillANCE 

Clear visibil i ty should be maintained from 

the store 10 the street, sidewalk, parkinS 

areas, load ing areas and passing vehicles. 

Window signs should cover no mor e than 

15 per cent of w indow s. 

Int eri or shelving and displays should be 

no hisher than five feet for visibility. 

The exter io r of build ings and all parkinS 

areas should be well IiI. 

Keep all weeds , shrubbery and debri s away 

from windows and doors. Don't prov ide con­

cealment or climbing platforms for a bu rglar, 

Lock up ladd ers and all tool s that could invi te 

a break-in or make a bu rglar's job easier. 

Restroom doors should be vi sibl e from main 

ped estrian areas and away from outside exi ts. 

Locate automatic teller machines or drive­

through w indows at the front of banks 

or bu sinesses, facin s main road s to 

inc rease Visib ili ty. 
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BURGLARY 

Small businesses are targets in mor e th an 

half of the commercial burglari es commilled 

in Alberta . Crimes against busin esses are 

usually crimes of opportunity. Have a security 

check done on your business or check for 

the following: 

Are there shadows or boxes that would
 

conceal a burglar's ent ry?
 

Is there merchandise in the display window
 

that is easy to steal?
 

Is there ev idence of an alarm?
 

Are there hinges on the outside of the door?
 

Are the windows or skyl ights secure?
 

Alarmsshould be considered 
for further protection. 
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ARMED ROBBERY SAFETY 

Even with a strong security program, there is 

always the chance that a robbery may occur. 

Employ ees should be trained on what to do 

to stay safe durin~ an armed robbery: 

Cooperate. Don't argue or try to be a hero. The 

robber w ill likely be nervous and may react 

unpredictably. 

Do exact ly as he or she asks, and be as po lite 

and accommodating as possible. 

Don't make any sudden mov es. Tell the robber 

what you are dolng if you have to make an 

unexpected move . 

Observe det ail s of the robber 's description. 

Write everything down as soon as possible 

without [eopardtztng your safe ty. 

Try to ~ et a description of th e robber 's car and 

write down th e licence number. 

Set off th e hold-up alarm, but only if you 

can do so safely and without any obvious 

movements . 

Don't touch the hold-up not e or anythin~ else 

the robber mi~ht have touch ed. 

Protect the areas fo r police examination. Lock 

the doors immed iately after the robb er leave s. 
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